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Buffett’s ‘Paradise’ 
Jimmy Buffett’s famous song comes to

life when Cheeseburger In Paradise opens
in Sterling Heights on Dec. 13.  

“Everybody has some kind of version of
paradise,” Buffett in a news release. “This
is ours: We invite our guests to enjoy time
away from the real world when they drop
anchor at Cheeseburger In Paradise.”

Beyond the famed traditional signature
cheeseburger, the restaurant features assort-
ed cuisine that includes traditional Ameri-
can favorites, fresh fish dishes, house special-
ties prepared with Caribbean flair and New
Orleans-inspired creations. 

The 7,100-square-foot restaurant has a
total seating capacity of 250, which in-
cludes a main dining room, extensive bar
and an outdoor patio. 

The restaurant serves dinner seven
days a week with live music nightly.  

Founded in August 2002, Cheeseburger In
Paradise is owned by Outback Steakhouse
Inc. The new restaurant is located at 13883
Lakeside Circle, one block east of Schoen-
herr on the south side of M-59.

New form of online ads
Internet giants Google Inc. and Yahoo Inc.

are testing a new form of online advertising
that encourages people to pick up the phone
rather than click on a link, lending credibili-
ty to the “pay-per-call” ad model. 

Most search advertising currently uses an
approach called pay-per-click. Google and
other sites auction the right for a company’s
ad to appear next to search results when
somebody enters keywords, such as “flow-
ers” or “digital cameras.” Advertisers pay
the search engine each time someone clicks
on the ad link. 

With pay-per-call, users are instead di-
rected to call the advertiser, who is billed
for each phone referral. 

At some sites, including Time Warner
Inc.’s America Online Inc., the customer
must pick up a phone and dial the number. 

Google is testing a variant in which
users click on a phone icon and type their
number into a box. Google then dials the
user, who hears ringing until the mer-
chant answers. Google says the service is
free for callers even on long-distance calls,
and it promises not to divulge the caller’s
number to anyone. 

‘Music locker’ available
The founder of the original MP3.com Web

site for downloading music has launched a
service that lets computer users store their
music files on the Internet and retrieve from
pretty much anywhere. 

Users can synch up their files and
playlists to multiple computers, personal
digital assistants and, eventually, mobile
phones and other devices, said Michael
Robertson, chief executive of San Diego-
based MP3tunes. It’s also a way for music
lovers to safeguard their musical collections,
in case their computers crash. 

“For iTunes (Music Store) users, for ex-
ample, ... if your computer gets broken or
stolen, you can’t download that music
again,” Robertson said. 

Oboe costs $39.95 a year and includes un-
limited storage and bandwidth. A free ver-
sion lets users upload content and stream it
to other computers but does not allow for
downloading and offline play. 

The venture is Robertson’s second at-
tempt at bringing to market a digital “music
locker” service. In 1999, he bought hundreds
of thousands of CDs and made them accessi-
ble through MP3.com to people who already
owned that CD. 

But recording companies sued, and
MP3.com ultimately went to the parent of
Universal Music. (More recently, CNET Net-
works Inc. acquired the domain name.) 

Free protection
Microsoft Corp. is offering the public a

free test version of its new service for pro-
tecting consumers from viruses and other
Internet threats. 

The company plans to eventually charge
for Windows OneCare Live, though it has yet
to announce subscription fees. 

In the test version, OneCare will update it-
self automatically on Internet-linked com-
puters to deal with the most recent threats,
while performing other PC tuneups to keep
computers running smoothly. 

Microsoft’s foray into consumer securi-
ty puts the Redmond software maker in
competition with companies such as
Symantec Corp. that have built businesses
out of providing security for people who
use Microsoft’s Windows operating sys-
tem and other products. 

The OneCare service is also an early
test of Microsoft’s new effort to offer more
Internet-based software and services, so it
can better compete against the likes of
Google Inc. and Yahoo Inc. 

The OneCare system, available for
download at http://ideas.live.com, will be
part of Windows Live, a set of online offer-
ings that the company hopes will comple-
ment Windows and keep people loyal to
Microsoft products. 

BUSINESS
BRIEFING

Opened a new business? Promoting key employees?
Expanding or launching a new product line? The Ma-
comb Daily wants to share your news with your neigh-
bors — and your potential customers. Share your news
items with The Macomb Daily business desk by calling
Business Editor Dan Heaton at (586) 783-0250,e-mail-
ing dan.heaton@macombdaily.com; fax at (586) 469-
2892; or mail at Business Editor,100 Macomb Daily Dri-
ve,Mount Clemens,MI 48043. Submissions of photos
are welcome to accompany news releases.

By Dan Heaton
Macomb Daily Business Editor

Eric Hillman doesn’t mind
being a little weighted down.
In fact, he loves it. 

Hillman, 6, is a client of the
Sensory Systems Clinic in St.
Clair Shores. The kindergart-
ner from Yale has sensory per-
ception issues that make him
get distracted easily. In his
classroom, the buzz from the
lights, the movement of the
teacher’s skirt, the scrape of
chalk on the board — not to
mention the sounds of the
other children — all over-
loaded his ability to stay fo-
cused. 

Three months ago, Eric
started taking treatment at
the St. Clair Shores clinic,
which includes wearing a
weighted vest during play
time. The weights in the vest
help him to focus his atten-
tion because, Sandy Glovak,
the clinic’s director, explains,
his mind receives the comfort
of increased body awareness
from the sensation of wearing
the vest.

“He loves to wear the vest
now,” Eric’s mom, Cheri Hill-
man, said of the 2.5-pound
vest. “Sometimes it is hard to
get it off of him.”

For working with children
like Eric for more than 20
years, Glovak was recently
honored by Wayne State Uni-
versity. Glovak was named an
outstanding alumna of the
university’s occupational
therapy program last month.

Sensory integration is used
in the treatment of autism, at-
tention deficit disorder, bipo-
lar disorder, depression,
learning disabilities and oth-

er dysfunctions of sensory in-
tegration.

“I was in a classroom at
Wayne State and the topic of
sensory integration was in-
troduced. It made sense to me
immediately,” Glovak said. 

People with sensory inte-
gration problems may have
an aversion to being touched
or be extremely sensitive to
noise because their brains
have difficulty processing in-
formation from their senses. 

“This leads to other prob-
lems along the way,” such as
behavior issues, Glovak said. 

Hillman said she’s heard
many times from others that
all her son needs is a good
spanking.

“I don’t spank my children,
and that’s not what he needs
at all,” she said, while watch-
ing Eric run and jump during
a treatment session with oc-
cupational therapist Rochelle
Carney at the clinic. 

“(Glovak) understands
autism and related disorders
like no other professional I
have ever dealt with,” said Dr.
Sally Burton-Hoyle, executive
director of the Autism Soci-
ety of Michigan. “There are
hardly any professionals who
truly understand and get it,
but the approaches that she
uses and her staff uses are
wonderful and very respectful
of not only the person she’s
working with but the family
as well.”

Burton-Hoyle said she’s
taken her own autistic broth-
er to be assessed by Glovak’s
staff.

“I don’t know of a better
place,” she said.

While the largest percent-
age of clients the clinic works with are children ages 4-6,

Glovak said they do work
with older children and occa-
sionally do evaluation work
with adults. The clinic of sev-
en registered occupational
therapists and three support
people sees about 160 clients a
week; most clients visit one or
two times per week. A typical
client is a patient at the clinic
for six to 18 months. 

Stopping in for an after-
school treatment one day last
week was 12-year-old Tyler El-
lis, a L’Anse Creuse seventh
grader, and his mom, Penny
Ellis. Tyler deals with Asperg-
er’s Disorder and other chal-
lenges that prevent him from
being able to perform a lot of
tasks most people take for

granted. He only learned to tie
his shoes recently, for example.
His mom said Tyler gets treat-
ment at the clinic, along with a
series of prescribed “home-
work” exercises.

The home exercise projects
reinforce the messages from
the clinic. 

Burton-Hoyle said the clin-
ic prepares reports that are
particularly useful for par-
ents and other professionals.

“What’s the sense in writ-
ing up a report filled with jar-
gon that no one can under-
stand?” she asked. 

During last week’s visit,
Tyler spent time working on
climbing a rock wall to help
build his muscles.

“It builds his confidence,”
Penny Ellis said of Tyler’s
treatment at the clinic. “He’s
learning ways to work out the
frustration he often feels be-
cause he’s not able to do what
he wants to do.”

During the treatment,
Tyler wore a special headset
that plays therapeutic music
that helps him focus on the
tasks he’s working on. A few
of the exercises help him
strengthen the trust between
him and his mother. 

“Because of their problems
with sensory issues, our pa-
tients often may feel like they
are not in control of their own
body. Imagine a feeling like
that,” Glovak said. 

Glovak said working with
the families who come to her
clinic — some from as far
away as the Upper Peninsula
— brings many high mo-
ments.

“Sometimes, it as simple as
putting the weighted vest on a
child and seeing how that
helps them,” she said. 

And there are also chal-
lenges.

“Those are the times that
motivate me to learn more to
discover more ways to pro-
vide treatment,” she said. 

In addition to her work at
the clinic, Glovak, a 1976 grad-
uate of Wayne State who
started the Sensory Systems
Clinic in 1982, also recently
co-authored a chapter in the
book “Case Studies in Infant
Mental Health: Risk, Resilien-
cy and Relationships” and an
article in “Infants and Young
Children, An Interdiscipli-
nary Journal of Special Care
Pediatrics.”

Scripps Howard News Service 

The “Twelve Days of Christmas”
just got 6 percent more expensive. 

If your “true love” went to the trou-
ble of buying a partridge in a pear tree,
six geese-a-laying, the services of 12
drummers drumming and every other
item chanted in the classic holiday
song, next month’s credit-card bill
would be a jarring $18,348, up signifi-
cantly from the $17,297 that would have
been spent in 2004. Buying the items as
many times as they are repeated in
each verse would jack up the bill even
more — to $72,608, a figure that’s 9.5 per-
cent higher than 2004’s total. 

The tongue-in-cheek figures are
from PNC Financial Services Group’s
Christmas Index — a lighthearted
look at the actual cost of all 12 song
purchases as a way of telling a larger,
more serious story about trends affect-
ing the U.S. economy. 

This year — due to a breakout of
bird flu overseas and the rising costs
of energy and other commodities —
the biggest individual increases be-
long to the six geese-a-laying (up 43
percent to $300), seven swans-a-swim-
ming (up 20 percent to $4,200), five gold
rings (up 27.5 percent to $325) and a
partridge in a pear tree (up 12.9 per-
cent to $104.99). 

Logistically, the most challenging
purchase for any true love this year
might be the three French hens —

made more dif-
ficult by the
threat of avian
flu and the re-
strictions on
the interna-
tional ship-
ment of birds.
French hens
can still be
found in the
United States
through do-
mestic suppli-
ers, but total
costs of ship-
ping the hens and other feathered
creatures are higher due to rising fuel
prices and the related costs of ship-
ping — the same reason six geese-a-
laying almost doubled in cost and sev-
en swans-a-swimming jumped 20 per-
cent, as reported by the Cincinnati
Zoo and Botanical Gardens, PNC’s
poultry source. 

Not all birds are so costly, however.
Two turtledoves, four calling birds
and that partridge hardly changed in
price this year. But pear trees did (up
15.4 percent), as a result of fuel needed
to deliver the fruit across long dis-
tances, thereby driving up the total
cost of a partridge in a pear tree by
12.9 percent. 

Any true love also will have to dig
deeper this year for the five gold rings

— up 27.5 per-
cent due to the
rising cost of
gold on the
commodities
market and the
increase in de-
mand for plain
rings, which
appear to be
back in style.
PNC arrived at
the price —
$325 — from a
size-6, 2-mil-
limeter, 14-
karat gold wed-

ding band purchased from jeweler
Bailey Banks & Biddle. 

The one area where a “Twelve
Days” shopper can save on costs this
year is labor. 

Like their unionized counterparts
in the beleaguered U.S. auto and air-
line industries, the 12 drummers
drumming (PNC used wages from a
Philadelphia musicians union), 11
pipers piping (wages were taken from
the same musicians union), 10 lords-a-
leaping (from the Philadelphia Ballet),
nine ladies dancing (from the
Philadelphia dance troupe Philadan-
co) and eight maids-a-milking (the
cost of paying eight minimum-wage
workers for one hour’s worth of work)
can no longer count on 3 percent or 4

percent yearly increases in pay —
many are thankful just to have a job. 

As a result, only the nine ladies
dancing reported an increase this
year — up 4 percent to $4,576. The oth-
ers — 12 drummers ($2,224), 11 pipers
($2,053), 10 lords ($4,039) and eight
maids ($41.20) — stayed the same. But
labor still comprises about 70 percent
of the total bill — a balance that re-
flects an overall shift in the U.S. econo-
my away from manufacturing to ser-
vices, according to PNC Advisors
Chief Investment Strategist Jeff
Kleintop. 

PNC even accounted this year for
the rise in online shopping while cal-
culating the bill. But the news is not
good there, either. While discounts
can sometimes be found, the online
shopper would have to pay $29,322 to
purchase everything over the Internet
— and that’s up 5.7 percent from last
year due in large part to the cost of
shipping those items to their ultimate
destination, under the Christmas tree. 

Perhaps it should be noted, though,
that the rise in costs this year for the
“Twelve Days of Christmas” did not
exceed the rise in the value of the typi-
cal American home. 

So you can get everything from the
partridge to the gold rings to the
drummers — provided your true love
is willing to take out a home equity
loan.  

Price for gifts in ‘12 Days of Christmas’ jumps 6 percent 
‘Twelve Days of Christmas’

● A partridge in a pear tree
● Two turtledoves
● Three French hens
● Four calling birds
● Five gold rings
● Six geese-a-laying
● Seven swans-a-swimming
● Eight maids-a-milking
● Nine ladies dancing
● Ten lords-a-leaping
● Eleven pipers piping
● Twelve drummers drumming

Hard work wins woman honors

Macomb Daily staff photo by Craig Gaffield

Eric Hillman, 6, works with occupational therapist Rochelle Carney at the Sensory Systems Clin-
ic in St. Clair Shores. Eric wears a weighted vest and a headset through which he listens to ther-
apeutic music. The vest and music help him to focus. 

Tyler Ellis of Chesterfield
Township, 12, is supported by
Megan Reppennhagen as he
works on a climbing wall.
Reppennhagen is an occupa-
tional therapist at Sensory
Systems Clinic in St. Clair
Shores, where Ellis is a
client. The clinic’s director,
Sandy Glovak, was recently
named an outstanding almu-
na of Wayne State University.

Wayne State makes Sensory
Systems Clinic’s director
an outstanding alumna
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